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ABSTRACT 

The focus of this paper is on the perspectives people hold towards starting their businesses. 
An investigation was conducted on recent immigrants to Canada, the majority of whom 
were from South Asian nations. Subsequently, the SmartPLS 3.2.8 analysis tool was used 
to examine the collected data. According to the findings of the analysis, the perception of 
having structural support is a poor predictor of entrepreneurial intentions. Conversely, 
individual characteristics, such as self-efficacy and self-control, are significant predictors 
of entrepreneurial intentions. The results call into question immigration policies and 
regulations that select immigrants based on their potential for financial success rather than 
the businesses they intend to start themselves. The research suggests that if immigrants with 
high self-efficacy were provided support from their immigrant communities, they could 
more easily launch new businesses. This information can serve as a guide for immigration 
policymakers.

Keywords: immigrant, entrepreneurial intentions, social support, structural support, 
Canada
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INTRODUCTION 

The small business sector has been treated as an issue virtually separate from 
mainstream economic development. Canadian small business sector contributes 
a significant share in job-creation and economic growth. Despite its substantial 
contribution to the economy, the failure rate of startups is alarming (Cho et al., 
2016; Shane, 2018). It is estimated that half of the startups in Canada cannot 
survive their first five years of operation (Fischer & Reuber, 2010). Entrepreneurs 
exist in every society. Their intention to start a new business is affected by their 
perceptions of social, structural, and personality traits (Díaz-casero et al., 2012; 
Sesen, 2013; Turker & Senem Sonmez, 2009). In developed countries like Canada, 
economic prosperity and innovation are led by new startups. 

The majority of immigrant entrepreneurship literature reveals that immigrants 
are more likely to start a new business than natives (Kerr & Kerr, 2016). There 
is a consensus that small businesses can fuel economic growth and reduce 
unemployment by creating new jobs (Kordsmeyer et al., 2022). However, there is 
no conclusive evidence of what makes the immigrants start a new business instead 
of looking for a job (Kerr & Kerr, 2016). Researchers have made their effort to 
establish an individual’s entrepreneurial profile by looking at internal factors like 
creativity, innovation, risk-taking attitude (Kaushik & Walsh, 2018; McClelland, 
1967) to external factors like social support of family and friends and structural 
support by the government (Díaz-casero et al., 2012; Goel et al., 2007; Hai et al., 
2022; Liñán & Chen, 2009; Turker & Senem Sonmez, 2009; Valsiner, 2022).

As per the 2016 Canadian census, 21.6% of the population consists of immigrants 
(Statistics Canada, 2016). In 2019, the unemployment rate among Canadian 
immigrants who reached Canada in the last five years was observed at 9.5%, 
whereas the unemployment rate among Canadian-born is 5.5% (Patterson et al., 
2019). Research and data published in the last two decades reveal that immigrants 
coming through skill worker programs face significant barriers to employment 
(Ahmed et al., 2020). Promoting entrepreneurship among immigrants can yield 
positive economic growth (Vandor & Franke, 2016). 

Entrepreneurs contribute a significant share in the local growth of any country 
(Acs, 2006). Startups help to generate new job opportunities and may even be the 
source of innovation in technology. A study of Canadian entrepreneurs suggested 
that Canadians lack entrepreneurial ambitions (Industry Canada, 2008). This was 
also discussed in an older report of the World Bank, “Doing Business 2018,” 
where Canada ranks 18th to start a new business (World Bank, 2017). This is not 
encouraging for the new immigrants to create a new business. Structural support 
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for entrepreneurial activity is directly related to the intentions (Turker & Senem 
Sonmez, 2009). Immigrants who are provided with structural support and other 
necessary resources are more likely to start their own businesses rather than seek 
employment. This, in turn, becomes the engine of innovation and job creation 
(Colleret & Gingras, 2022; Kelliher et al., 2022). Entrepreneurship can play a 
pivotal role during the downtime Canada is experiencing. 

The research on immigrant’s intention to start a business has gotten critical 
universal scholastic consideration over the years, covering areas from investigating 
the motivation to start a business (Chreim et al., 2018), moving towards the factors 
influencing their success (Edelman et al., 2016). There has been a surge of research 
on the topic since 2000. Still, it tends to focus on a segment of societies like 
ethnicity (Zhang & Chun, 2018) or who migrated to the business class category 
(Bauder, 2008; Rahman, 2018), or how ethnic migrant entrepreneurs from South 
Asia can take advantage of cultural distance in developed countries (Abd Hamid 
et al., 2018). However, lesser is known about the entrepreneurship intentions of 
the immigrants from South Asia arriving in Canada. The study is an effort to learn 
more about the factors, i.e., personal attributes, structural or social factors, that 
influence new immigrants’ entrepreneurial intentions.

The outcome is required to reveal some insight into various issues. It will test 
Canadian immigrants’ entrepreneurial intentions. Likewise, it will fill in as an 
explanation of connections between entrepreneurial intentions and social and 
structural support and personality traits such as self-efficacy, locus of control, and 
risk-taking. Moreover, education and family background will be assessed. Finally, 
policymakers could discover valuable bits of knowledge from the study. 

LITERATURE REVIEW 

Entrepreneurship in general and immigrant entrepreneurship in particular have 
been instrumental in accelerating productivity growth-stimulating innovations 
and encouraging competition, particularly in high-income countries (Acs, 2006; 
Jones & Hegarty, 2011). According to Awotoye and Singh (2018), immigrant 
entrepreneurs have played a vital role in promoting economic development directly 
through new venture creation, and indirectly through information flows between 
the native and host countries, thus stimulating international trade and investment. 
Moreover, immigrants bring fresh perspectives, dynamism, and an enterprising 
essence to the economy (Savino, 2014). 
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As discussed in Kushnirovich et al. (2018), in many countries, the rate of 
entrepreneurship is only slightly lower in immigrants than that in the native 
population. Given the limited opportunities in the labour market for immigrants 
compared to natives because of language and other barriers, there is a high 
participation rate of immigrants in entrepreneurship in developed countries (Bird 
& Wennberg, 2016). Hence, immigrant entrepreneurship remains an exciting area 
of research in the entrepreneurship literature. The extant literature has examined 
various antecedents of immigrants’ entrepreneurial intentions (Vinogradov & 
Jørgensen, 2017).

Entrepreneurship Intention

Entrepreneurship intention is defined as an individual’s passion for being indulged 
in self-employment, starting a new business venture, and continuing to work 
to make it successful (Engle et al., 2010). The literature on entrepreneurship 
intentions has primarily relied on two conceptual models: Entrepreneurship Event 
Model proposed by Shapero and Sokol (1982) and Ajzen (1991)’s Theory of 
Planned Behaviour (TPB). Shapero, in his seminal work with Sokol, presented 
a model of “entrepreneurship event (EE),” which focused on two perceptions 
of individuals, namely desirability and feasibility needed to start a new venture 
(Shapero & Sokol, 1982). They considered judgments critical for entrepreneurship 
behaviour and suggested that certain life-changing events such as immigration or 
a job loss can instigate entrepreneurship. Another major work in entrepreneurship 
literature is Ajzen (1991) TPB, which provided a conceptual design to understand 
the complexities of individuals’ social behaviours in society. TPB has highlighted 
three main behavioural precursors of entrepreneurship intentions, namely attitude 
towards behaviour, social norm, and perceived behavioural control.  Both EE and 
TPB assumed that exogenous events are unable to directly influence “intention” 
or behaviour somewhat these events can alter the perceptions of an individual. 
Research in later years has lent strong support to both these theories (Engle et al., 
2010; Iakovleva et al., 2011; Liñán & Chen, 2009).

Research in entrepreneurs has empirically explored the personality traits that 
develop entrepreneurial intentions in the past four decades (Fayolle & Liñán, 
2014). These studies strived to determine whether certain personality traits make it 
more likely for a person to start his own business or the role of the personality traits 
in increasing the chances of success for an entrepreneur. Researchers used the 
Big 5 personality trait model to explain entrepreneurship intentions (Yang & Ai, 
2019). The studies suggested that in comparison to managers, entrepreneurs are 
more open to challenges, are more extroverted, have higher conscientiousness but 
are less agreeable and neurotic (Envick & Langford, 2000; Zhao & Seibert, 2006). 



Attitudes towards entrepreneurship among Canadian immigrants

183

However, the Big 5 model has been criticised for being too general, lacking a 
particular channel through which personality traits affect entrepreneurial outcomes, 
and its inability to predict the circumstantial-specific attitude of the entrepreneur 
(Rauch et al., 2014). Consequently, researchers extended the Big 5 personality trait 
model and incorporated additional traits such as self-efficacy, locus of control, the 
tendency of risk-taking, need for autonomy, uncertainty avoidance, etc. to offer a 
comprehensive multidimensional personality framework (Asma et al., 2019; Díaz-
garcía & Jiménez-moreno, 2010; Ojiaku et al., 2018).

Table 1 shows the literature review results and sets the basis for our hypothesis. 
It is an essential insight for understanding entrepreneurial intentions paying little 
heed to social contrasts. In any case, the inquiry is whether it will fill in as an 
appropriate psychological model to the entrepreneurial intentions of the Canadian 
immigrant sample. Based on the literature scan, the authors consolidated the 
determinants of entrepreneurial intentions into a model of seven dimensions: (1) 
perceived structural support, (2) perceived social support, (3) personality traits, (4) 
primary education, (5) family background, (6) locus of control, and (7) risk averse.

Table 1
Literature review of model construct

Variable Source

Dependent variable
Entrepreneurship intention

Díaz-García & Jiménez-Moreno (2010); Liñán & Chen 
(2009); Ooi Yeng et al. (2011)

Independent variables

Personality traits Sesen (2013)

Risk averse Wang & Wong (2004)

Self-efficacy Díaz-casero et al. (2012); Díaz-García & Jiménez-
Moreno (2010); Liñán & Chen (2009)

Locus of control Díaz-García & Jiménez-Moreno (2010)

Self-confidence Turker & Senem Sonmez (2009)

Perceived education support Turker & Senem Sonmez (2009); Ooi Yeng et al. (2011)

Perceived structural support Turker & Senem Sonmez (2009)

Family business Goel et al. (2007); Wang & Wong (2004)

Hypothesis Development

Perceived social support (PSoS)

Perceived social support alludes to people seeing companions, relatives, and 
others as sources accessible to help during critical crossroads. Social support is 
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integral for entrepreneurship as it provides valuable knowledge of markets’ needs 
and demands, access to more venture capitalists and potential customers (Chia & 
Liang, 2016). Social support comes in instrumental support (tangible resources), 
emotional support, and financial support (Levesque, 2011). Earlier studies have 
found evidence that the help of friends and family has a critical effect on starting a 
new venture (Aldrich & Cliff, 2003), particularly in young entrepreneurs (Nielsen 
& Lassen, 2012). In their study, Edelman et al. (2016) found that emotional support 
of the family and social capital accessible in terms of their prior social ties with the 
entrepreneur world is critical for starting a new business. Neneh (2022) found a 
positive and significant effect of social support on entrepreneurship intention. We 
predict that individuals who enjoy a higher amount of social support will have a 
higher chance of running their own business. Thus, the hypothesis of the study is:

H1: Perceived social support is positively related to the Canadian immigrant’s 
entrepreneurial intentions. 

Perceived structural support (PStS)

Researchers and policymakers in entrepreneurship have highlighted the importance 
of perceived structural support in establishing new ventures (Otchengco Jr & 
Akiate, 2021; Turker & Senem Sonmez, 2009). Entrepreneurship is likely to 
flourish in a suitable environment that includes various economic, political, and 
technological factors. These factors tend to become gateways or barriers which 
may instigate or deter entrepreneurship activity. The economic factors include the 
availability of venture capital and easy credit conditions. If there are barriers to 
entry, it will suppress the tendency for entrepreneurship.

In contrast, an ideal environment for businesses such as subsidies, tax rebates, 
and low barriers to entry will instigate entrepreneurship. Henrekson and Stenkula 
(2010) suggested that state policies aimed at providing support mechanisms and 
infrastructures enhanced the creation of new ventures. Mas-Verdú et al. (2015) 
found that public infrastructures and governmental support were imperative for 
entrepreneurial activity. Stephan et al. (2015) found that institutional factors, 
including national culture, social support, and government activism, are imperative 
for creating new business ventures. Canadian migrants who receive more structural 
support will have better chances of starting their business entities. Thus, the present 
study hypothesises that:

H2: Perceived structural support is positively related to the Canadian 
immigrant’s entrepreneurial intentions.
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Self-efficacy (SE)

One of the main antecedents of entrepreneurial intention receiving strong 
theoretical and empirical support is self-efficacy. Self-efficacy is a person’s 
belief that they can perform any task, fulfill any responsibility, and succeed in a 
given scenario by a psychologist, Albert Bandura. Individuals with higher levels 
of self-efficacy think that they can control their thoughts and actions and can 
affect change (Bandura, 2000; Gielnik et al., 2020). Thus, persons having high 
self-efficacy are more likely to start new ventures (Wang et al., 2016). Puni et 
al. (2018) suggested that self-efficacy helps build confidence in one’s abilities to 
undertake entrepreneurial tasks and influence entrepreneurial intentions. More 
recently, Ahmed et al. (2020) confirmed a positive and significant self-efficacy 
on entrepreneurship intention. 

H3: Self-efficacy is positively related to entrepreneurial intentions. 

Locus of control (LoC)

Locus of control is related to where an individual places the responsibility to an 
event. There are two types of loci of control – internal and external. Those with an 
internal locus of control believe that success and failure come from one’s efforts. 
They accept responsibility for their actions and choices with a positive attitude. 
The  locus of control construct was initially developed by Rotter (1966) and has 
been widely used in organisational and management studies after modifications and 
adaptations  (Mueller & Thomas, 2001). Locus of control affects entrepreneurial 
intention as it affects an individual’s audacity to carry out their plans. Earlier 
studies in entrepreneurship literature have found a strong association between 
locus of control  and a person’s likelihood of starting a business. According to 
Ndofirepi (2020), locus of control has accounted for the significant variation 
of entrepreneurial intentions. Internal locus of control has also been found to 
affect other dimensions of entrepreneurship, such as entry and exit decisions in 
a business venture (Caliendo et al., 2014), business growth (Lee & Tsang, 2002), 
and entrepreneurial success (Rauch & Frese, 2007). Asante and Affum-Osei (2019) 
found that locus of control significantly affected the opportunity recognition of 
young entrepreneurs, which consequently affected entrepreneurial intentions. 
Tentama and Abdussalam (2020) suggested that internal locus of control could 
predict entrepreneurial intention among students. 

H4: The locus of control is positively related to entrepreneurial intentions. 
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Risk-taking attitude (RT)

It is known that people are different in their willingness to take risks and vary 
across individuals in different situations. Risk-taking is a controlled behaviour with 
perceived uncertainty. The relationship between risk attitude and entrepreneurial 
intentions is a century old, dating back to Knight (1921). Kihlstrom and Laffont 
(1979) believed that risk tolerance affected one’s career choice where risk-averse 
people choose to be employees, and risk-takers were more likely to become 
entrepreneurs. Several studies provided evidence that high-risk tolerance increased 
the likelihood of venturing into business (Hall & Woodward, 2010; Lazear, 2004). 
Nasip et al. (2017) found that propensity to take more risk was positively related to 
entrepreneurial intentions among undergraduate students. More recently, Ibidunni 
et al. (2020) found that propensity to risk increased entrepreneurial intentions 
among aspiring student entrepreneurs. Therefore, the present study hypothesises 
that:

H5: The high risk-taking trait is positively related to entrepreneurial 
intentions. 

Family background 

Research has highlighted the positive role of having an entrepreneurial family 
background in an individual’s decision to start a business venture (Matthews 
& Moser, 1995). The children of entrepreneurs are better exposed to running 
a business and consider a new business as a natural career choice option. 
Entrepreneurial family background also allows gaining valuable skills and 
knowledge in operating a business. Individuals belonging to entrepreneurial 
families are even more confident to start a new business because they get better 
access to capital and assets, free consultancy, and a good reputation in the business 
community and prospective customers (Van Praag & Cramer, 2001).  

Alsos et al. (2011) proved that family business could significantly enhance family 
members’ entrepreneurship development. Similarly, Chaudhary (2017) confirmed 
that self-employed family background had a positive effect on entrepreneurial 
intent. Ayalew and Zeleke (2018) also provided similar evidence. Nurhayati  
(2018) believed that the family’s business background provided an indirect 
experience to have entrepreneurial intent because such individuals had a better 
knowledge of starting a business venture, marketing their products and services, and 
better exposure to deal the problems arising in business. More recently, Georgescu 
and Herman (2020) confirmed the positive effect of a family’s entrepreneurial 
background on entrepreneurial intentions. 
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H6: Family background (someone in the family doing their own business) is 
positively relate to entrepreneurial intentions.

Education

Many studies have found evidence that education stimulates entrepreneurship, 
such as Sánchez (2011), who found that entrepreneurial education increased 
entrepreneurial intentions among students. Ohanu and Ogbuanya (2018) 
found strong evidence that students can be motivated to become entrepreneurs 
by imparting entrepreneurial education. Vodă and Florea (2019) found that 
entrepreneurial education had a substantial impact on entrepreneurial intentions. It 
provided youth with the necessary skills, knowledge, and capacities to embark on 
various challenges in starting new ventures.

H7: Entrepreneurship education is significantly related to entrepreneurial 
intentions.

METHODOLOGY

The study’s target population consists of South-Asian Canadian immigrants 
who moved to Canada under the Federal Skill Worker (FSW) program and have 
settled there for at least three years. Canada is ranked among the top 10 peaceful 
countries globally, and being the second largest, it is seeking peoples’ attention to 
immigrate. The government policies on immigration are quite flexible and varied; 
that is the reason why researchers selected Canada for this study. The rationale 
for focusing on South Asian immigrants was that they are among Canada’s most 
significant overall immigrants. Yet less has been known about their entrepreneurial 
intentions. The target population was 6,280 members of WhatsApp and Facebook 
groups for newly arrived Canadian immigrants. To determine the sample size, the 
authors used Cohen’s statistical power analysis formula. Ultimately, the authors 
collected data from 387 respondents, more than the proposed sample size of 362. 
The study objective was to determine the entrepreneurial intentions factors among 
the immigrants apart from their cultural background (see Figure 1). Participants 
were selected based on their willingness to take part in the study. Thus, convenient 
sampling was used to collect the data. The data collection took place over three 
months, from April 2019 to June 2019. All the participants were immigrants who 
moved to Canada in the last three years.



Nadeem Akhtar et al.

188

Figure 1. Hypothetical model of the relationships

Measurement

A survey questionnaire of 27 items was designed after extensive literature review 
and advice from content experts in entrepreneurial intentions (EI). Twenty-five 
items of the survey were measured using a 5-point Likert scale. Participants were 
requested to agree or disagree with the statement ranging from 1 to 5. 

Entrepreneurial intentions (EI): EI was assessed using six items (Liñán & Chen, 
2009). Participants were presented with short statements (e.g., I will make every 
effort to start and run my firm) to show an agreement on a 5-point Likert-type scale. 

Perceived social support (PSoS): The level of PSoS was measured using two items 
(Turker & Senem Sonmez, 2009). PSoS items include family and friends’ support 
(e.g., If I decided to be an entrepreneur, my family members would support me). 

Perceived structural support (PStS): To assess PStS, a four-item scale was used 
(Turker & Senem Sonmez, 2009). Items on the scale were presented to the 
respondents and requested to provide their best response by following a range of 1 
to 5, from strongly agree to strongly disagree [e.g., The Canadian laws (rules and 
regulations) are friendly to run a business].

Personality traits (PT): PT were assessed by extracting 13 items to measure the 
3 most essential traits of personality, such as (1) self-efficacy (SE) – things were 
adopted from the scale used by Chen et al. (2001) (e.g., I think that I can obtain 
outcomes that are important to me); (2) locus of control (LoC) – three items were 
adopted from the scale used by Chung and Ding (2002) (e.g., It is my firm belief 
that I can solely overcome the obstacles in doing a business); and (3) risk-taking 
attitude (RT) – four items were chosen, in which three items were adopted from 
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Chen et al. (2012) and one item from Wang and Wong (2004) (e.g., In uncertain 
conditions, I prefer to be passive and reactive). 

Other two items were also included in the questionnaire to ask the respondents 
about the engagement of their family/family members in business and whether 
they have done any course/training in entrepreneurship or somewhat related to 
it. A brief literature review is shown in Table 1 to construct the present research 
model.

Data Analysis

The data were gathered through several reminders to selected respondents, and 
eventually, 387 of them completed the questionnaire. All items in the questionnaire 
were compulsory to respond to, and out of the collected response, none of the items 
were missed by the respondents. The authors chose SmartPLS 3.2.8 to analyse the 
data as it has better predictive power (Ringle et al., 2015). The core objective of the 
study is to predict the immigrants’ behaviour of starting a new business and what 
factors contribute the most to their intention in this regard. The partial least square 
(PLS) is believed to be the better predictor when the study focuses on prediction 
and decision making (Lai et al., 2013; Venaik et al., 2005). 

The proposed model was assessed by applying the validity and reliability of the 
variables being used in the study. Many scholars recommend composite reliability 
(CR) as a measure of reliability compared to other reliability measures, i.e., 
Cronbach’s alpha (Hair et al., 2011). Moreover, partial least square-structural 
equation modeling (PLS-SEM) was preferred over the covariance-based structural 
equation modeling (CB-SEM) because it obtains the solution with small sample 
sizes, and technically, it is programmed in such a way that the relationships between 
several independent and dependent variables can be calculated simultaneously 
(Ahmed et al., 2019; Venaik et al., 2005). 

HYPOTHESIS TESTING

Measurement Model Evaluation

All the items about the variables used in the study have displayed an outer loading 
of above 0.70 to determine the reliability. None of the items is removed as the 
minimum required value (0.5) of item loading is met (Hulland, 1999).  In addition 
to that, all the items have shown above 0.8 value for CR. The obtained CR values 
range between 0.870 and 0.975, which are sufficient to confirm reliability. 
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All items loading > 0.5 indicates indicator reliability (Hulland, 1999). All average 
variance extracted (AVE) > 0.5 as indicates convergent reliability (Bagozzi & 
Yi, 1988; Fornell & Larcker, 1981). All CR > 0.7 indicates internal consistency 
(Gefen et al., 2000). All of Cronbach’s alpha > 0.7 indicates indicator reliability 
(Nunnally, 1994). As recommended by Hair et al. (2011), the convergent and 
discriminant validity was calculated to assess the construct validity (see Table 2).

Table 2
Measurement model (convergent validity and construct reliability)

  Items Loadings Rho_A CR AVE

Entrepreneurial
intention
 

EI1 0.869 0.967 0.973 0.857

EI2 0.921

EI3 0.935

EI4 0.943

EI5 0.951

EI6 0.933      

Perceived social
support

PSoS1 0.941 0.859 0.927 0.863

PSoS2 0.917      

Perceived 
structural support
 

PStS1 0.882 0.913 0.889 0.669

PStS2 0.894

PStS3 0.647

PStS4 0.825      

Self efficacy
 

SE1 0.924 0.970 0.975 0.886

SE2 0.966

SE3 0.951

SE4 0.972

SE5 0.892      

Locus of control
 

LoC1 0.807 0.779 0.870 0.690

LoC2 0.870

LoC3 0.813      

Note: Items removed = indicator items are below Cronbach alpha 0.5: - RT1(risk-taking); latent variable  
rho_A is below 0.7: RT (0.659)
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The minimum acceptable value of the AVE was kept as 0.5 to determine the 
construct validity (Fornell & Larcker, 1981). The results indicate that all the 
constructs’ value is more than 0.5 and ranged between 0.669 and 0.886, thus 
confirming convergent validity. The Fornell-Larcker and heterotrait-monotrait 
(HTMT) criteria were applied to assess discriminant validity (see Tables 3 and 4) 
(Henseler et al., 2015). The rho_A value for the items related to risk-taking was 
found below 0.7 and eventually eliminated for further analysis.

Table 3
Discriminant validity (Fornell and Larcker criterion)

  EI LoC PSoS PStS SE

EI 0.926

LoC 0.683 0.831

PSoS 0.629 0.526 0.929

PStS 0.585 0.514 0.624 0.818

SE 0.784 0.783 0.664 0.709 0.941

Note: The diagonal is the square root of the AVE of the latent variables and indicators the highest in any  
column or row

Table 4 indicates that the HTMT value between the two reflective constructs is 
below 0.90, the discriminant validity is confirmed. The applicable criteria are that 
to confirm the discriminant validity, the HTMT value between the two constructs 
must be significantly different from 1.

Table 4
Discriminant validity (HTMT)
  EI LoC PSoS PStS SE

EI  

LoC 0.787  

PSoS 0.694 0.658  

PStS 0.591 0.575 0.733  

SE 0.806 0.899 0.734 0.75  
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Cohen’s (1998) effect size impact indicator was used as a reference f2 values: 
0.35 (strong), 0.15 (moderate), and 0.02 (weak). Standardised root mean squared 
residual (SRMR) value is 0.078, which is less than 1. It shows the fitness of the 
model (Henseler et al., 2015; Hu & Bentler, 1998).

R2 values were calculated for each variable included in the study to assess and 
interpret the proposed model. In addition to that, bootstrap techniques were used 
to determine the significance of the structural model (Hair et al., 2011). In this 
technique, the main focus is on the importance of path coefficient values and the 
effect size. A two-tailed test was also used due to the hypothesised relationships 
among the selected variables in the theoretical model. For this investigation, 
bootstrapping was done at 5,000 samples to obtain standard errors and t-values 
(Hair et al., 2013).

The f2 values in Table 5 represent and explain the interaction effect size among the 
variables in the proposed structural model. R2 values define the extent of variance 
in the response variable produced by the independent variables. To find out the 
significance level of R2 values, the recommended reference values are as follows: 
0.67 (large), 0.33 (moderately strong), and 0.19 (poor/weak) (Hair et al., 2011).

Path coefficient values and the R2 variance in EI are shown in Table 5 which 
also indicates the values for f2, which explain the relationship path between the 
independent and response variables. PSoS (f2 =  0.051), LoC (f2 = 0.019), family 
(f2 = 0.076), and education (f2 = 0.032) are found to have very low interaction 
with EI due to low f2 values. The f2 value between 0.02 ≤ 0.15 is interpreted to be 
weak effect, values between 0.15 ≤ 0.35 moderate effect, and ≥ 0.35 strong effect 
(Cohen, 1988). 

The effect size between SE and EI is found to be moderate (f2 = 0.217). The  
strongest interaction term was obtained between SE and EI, with a moderate f2 
value of 0.217. The other R2 values confirm that the variance in the response 
variable is attributed to the selected independent variables in this study. 

Hypothesis Testing

This study was designed to examine the influence of personality traits (self-efficacy 
and locus of control), perceived social support, and perceived structural support on 
the entrepreneurship intention of Canadian immigrants. The results revealed that 
all hypotheses, except H2, are supported significantly (see Table 5). 



Attitudes towards entrepreneurship among Canadian immigrants

193

Table 5
Structural model hypothesis testing: Bootstrapping direct effect result

Relationship Std. beta Std. error t-value Decision f2 95% CI LL 95% CI UL

H1 PSoS à EI 0.190 0.057 3.357** Supported 0.051 0.1 0.285

H2 PStS à EI –0.005 0.036 0.153 Rejected 0.000 –0.061 0.056

H3 SE à EI 0.577 0.07 8.248** Supported 0.217 0.449 0.682

H4 LoC à EI 0.135 0.051 2.668** Supported 0.019 0.057 0.226

H6 Family à EI –0.171 0.033 5.201** Supported 0.076 –0.225 –0.118

H7 Education à EI 0.115 0.036 3.188** Supported 0.032 0.056 0.175

Note: ** p < 0.01, * p < 0.05; H5 is not considered for further processing in the table as the items related to risk-
taking (RT) were excluded due to below Cronbach alpha 0.5 (see Table 2). R2 (EI = 0.670), adjusted R2 = 0.665; 
LL: lower limit; UL: upper limit

Hypothesis 1: Perceived social support is positively related to the Canadian 
immigrant’s entrepreneurial intentions

Table 5 reveals that PSoS is significantly related to EI with a β-value = 0.190 and 
t-value = 3.357 (p < 0.01). The findings of the study suggest that perceived social 
support enables the entrepreneurial intentions of the immigrants. The study’s 
finding is consistent with some prior studies (Aldrich & Cliff, 2003; Edelman et 
al., 2016; Nielsen & Lassen, 2012; Neneh, 2022). The results of previous studies 
confirmed the significant contribution of family support, emotional support from 
friends and relatives, family capital support, and family connections with business 
ventures in starting up a new business. 

Hypothesis 2: Perceived structural support is positively related to the 
Canadian immigrant’s entrepreneurial intentions

Table 5 demonstrated no significant relationship between PStS and EI with a 
β-value = –0.005 and a t-value = 0.153 (p < 0.01). The value of t is below 1.96, and 
that is why this relationship is not considered significant. The result contradicts the 
previous studies (Henrekson & Stenkula, 2010; Mas-Verdú et al., 2015; Otchengco 
Jr & Akiate, 2021; Stephan et al., 2015;). Though the relationship between PStS 
and EI revealed insignificant or weak, but it shows a connection between the two. 
In this study, participants reported a less critical factor in their intention to start up 
a business.
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Hypothesis 3: Self-efficacy is positively related to entrepreneurial intentions 

Table 5 shows the most vital relationship between SE and EI among the respondents 
with a β-value = 0.577 and a t-value = 8.248 (p < 0.01). The result of the study 
is consistent with previous findings (Ahmed et al., 2020; Gielnik et al., 2020; 
Markman et al., 2002; Wang et al., 2016). The previous studies show that persons 
having high SE are more likely to start new ventures.

Hypothesis 4: The locus of control is positively related to entrepreneurial 
intentions 

The LoC is significantly related to EI with a β-value = 0.135 and a t-value = 2.668 
(p < 0.01).  The result supports the previous findings (Asante & Affum-Osei, 2019; 
Levine & Rubinstein, 2017; Ndofirepi, 2020; Rauch & Frese, 2007; Tentama & 
Abdussalam, 2020). The LoC is a crucial personality trait for initiating a business. 
People who are high on LoC are most likely to take the initiative to start a business 
venture.

Hypothesis 6: Family background is positively related to entrepreneurial 
intentions

It is quite apparent from Table 5 that family background is significantly related 
to entrepreneurial intentions EI with a β-value = 0.171 and a t-value = 5.201  
(p < 0.01). The result aligns with the previous research findings (Georgescu & 
Herman 2020; Herman, 2019; Oluwafunmilayo et al., 2018). Someone in the family 
who is already doing business provides guidance and support to collect required 
information, which eventually builds up confidence to initiate an entrepreneurial 
venture.

Hypothesis 7: Entrepreneurial education will be positively related to 
entrepreneurial intentions 

The result shows that education is significantly related to EI with a β-value = 0.115 
and a t-value = 3.188 (p < 0.01). The previous studies supported the hypothesis 
(Ohanu & Ogbuanya, 2018; Sánchez, 2011; Vodă & Florea, 2019). In light of 
prior research, the role of entrepreneurial education is proven to be essential for 
EI as it is found to have a substantial impact on EI as it familiarises the youth with 
the required knowledge, competencies, resources, challenges, and difficulties in 
starting a new business. 



Attitudes towards entrepreneurship among Canadian immigrants

195

DISCUSSION

The study’s findings reported that perceived social support, self-efficacy, locus of 
control, family background, and prior education on entrepreneurship are essential 
factors in building up immigrants’ confidence for starting a new business. The 
immigrants feel much more confident when a large population with a similar 
cultural background in the area they reside. Cultural similarities can help in 
perceiving the need for products and services in demand.

Based on the study results, it has been confirmed that perceived social support 
influences the immigrants’ intention to start up a new business (Edelman et al., 
2016). However, the results could not establish the significance of structural 
support in entrepreneurial intention. The role of certain personality traits such as 
locus of control has also been found significant to entrepreneurial intention and 
supports the prior research findings (Levine & Rubinstein, 2017). Other factors 
used in the study, i.e., family background and education, are also significant to 
entrepreneurial intentions and support previous research findings (Herman, 2019).

The results show no significant relationship between perceived structural support 
and entrepreneurial intention which contradicts the literature (e.g., Otchengco Jr 
& Akiate, 2021; Turker & Senem Sonmez, 2009). Entrepreneurship is more likely 
to thrive in an environment that incorporates a variety of economic, political, and 
technical aspects. Further, a perfect business environment, such as subsidies, tax 
breaks, and minimal barriers to entry will encourage entrepreneurship. According 
to Henrekson and Stenkula (2010), governmental policies focused at providing 
support mechanisms and infrastructures aided in the formation of new companies. 

The results also suggest that self-efficacy plays a vital role in realising an  
individual’s capacity and faith to perform various circumstances. Firmer 
entrepreneurial self-efficacy beliefs are critical in increasing attitudes towards 
entrepreneurial acts, leading to higher intentions for new venture creation. Earlier 
studies on the subject, Izquierdo and Buelens (2011) have asserted that an individual 
with a high degree of self-efficacy for a particular work or assignment has a high 
probability to follow and continue the task until he achieves the targeted results. 
Self-efficacy is essential to the ability to act innovatively and look for appropriate 
opportunities at the right time. If self-efficacy is increased, then there would be 
a reduced level of fear of entrepreneurship intention. People migrate to another 
country with the planned intention to have better chances to settle down for life, 
and they are more likely to experience more pressure because of their need to adapt 
to a new environment (Gielnik et al., 2020). The government has a significant role 
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in providing flexible laws, rules, and infrastructure to promote entrepreneurship 
activities, which will turn the fear of entrepreneurship into increased risk-taking 
behaviour. 

It is also confirmed that there is a significant relationship between the locus of 
control and entrepreneurial intentions as mentioned in the literature (e.g., Asante & 
Affum-Osei, 2019; Levine & Rubinstein, 2017; Ndofirepi, 2020; Rauch & Frese, 
2007; Tentama & Abdussalam, 2020). Thus, the locus of control is an important 
personality attribute to have while starting a business. People who are high on 
locus of control are more likely to take the initiative to establish their own business.

The results  confirmed the relationship between family background and EI which 
is in line with literature (e.g., Chaudhary, 2017; Georgescu & Herman, 2020; 
Matthews & Moser, 1995; Nurhayati, 2018). So that a family member who is already 
in business would provide better advice and assistance in acquiring the necessary 
expertise needed to establish an entrepreneurial venture. This ultimately builds 
confidence and enables the individual to take the plunge into entrepreneurship.   

The relationship between entrepreneurial education and entrepreneurial intentions 
was found legitimate and in line with literature (e.g., Ohanu & Ogbuanya, 2018; 
Sánchez, 2011; Vodă & Florea, 2019). As such, the function of entrepreneurial 
education has demonstrated to be vital for entrepreneurial ambitions since it 
familiarises the young with the requisite information, competences, resources, 
obstacles, and problems in beginning a new enterprise.

CONCLUSION

Our study finds that specific personality attributes such as self-efficacy, locus of 
control, and friends and family support significantly contribute to the entrepreneurial 
intentions of immigrants in Canada. Self-efficacy, which refers to one’s belief in 
their ability to succeed in specific situations or accomplish a task, was found to be 
the most significant factor influencing immigrant entrepreneurial intentions. Locus 
of control, or the degree to which individuals believe that they can control events 
that affect them, was also found to positively predict entrepreneurial intentions 
among immigrants. Perceived social support from friends and family was also a 
relevant factor influencing entrepreneurial intentions.

However, perceived structural support was not found to significantly impact 
immigrant entrepreneurial intentions, conflicting with some previous research. 
These results suggest that policies and programs targeting the development of 
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entrepreneurial self-efficacy, an internal locus of control, and strong social support 
systems may be effective ways to foster immigrant entrepreneurship in Canada. 
Providing opportunities for skill development, networking, and mentorship could 
help build the confidence and skills of immigrant entrepreneurs. Changes to 
bureaucratic processes may also help give immigrants a greater sense of control 
over their ability to navigate the system.

Further research is needed to identify the barriers that hinder immigrant 
entrepreneurship and understand ways to improve policies and infrastructure 
to better support entrepreneurship in this population. Studies exploring the 
challenges immigrant entrepreneurs face in more depth could shed light on 
the reasons behind the high failure rate of new immigrant start-ups and help 
design appropriate interventions. Exploring the lived experiences of immigrant 
entrepreneurs may also yield valuable insights to guide more tailored policy and 
program recommendations.

Entrepreneurship has an essential role in fostering economic growth, job creation, 
and innovation. Policies and programs that effectively promote immigrant 
entrepreneurship can have valuable social and economic benefits. Our findings 
provide guidance for policies and interventions aimed at unleashing the 
entrepreneurial talents of Canada’s immigrant communities. With the increasing 
importance of entrepreneurship for well-being and prosperity, support for 
immigrant entrepreneurs’ merits ongoing attention and development.

Recommendations and Limitations

Canada is a popular destination for immigrants looking for a better life and job 
opportunities. However, many immigrants struggle to find suitable jobs in their 
new environment. This study aims to provide recommendations to policymakers 
that can help overcome the supply gap in entrepreneurship support services and 
encourage immigrant entrepreneurship to contribute to the economy.

To encourage immigrant entrepreneurship, the study recommends that  
policymakers take the following steps: Firstly, incorporate the study’s findings 
into developing strategies and policies for the business sector. Secondly, include 
a specific class of economic immigrants specified by trade policy objectives in 
Canadian immigration policy, based on geographical or commodity-related 
factors. Thirdly, initiate research projects to facilitate the entrepreneurial culture 
within the country. Fourthly, offer flexible laws and regulations to attract 
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potential entrepreneurs from outside. Lastly, provide entrepreneurial support 
service initiatives to immigrants, such as short courses, training, legal advice, and 
settlement support organisations.

While the study provides useful insights, it also has some limitations that 
policymakers should consider. Firstly, the sample size could have been larger 
and more diverse to provide more insights. Secondly, the selection of variables/
factors might have been limited in providing a comprehensive understanding 
of immigrants’ entrepreneurial intentions. Thirdly, the exclusion of gender and 
years spent in Canada might have limited the study’s ability to provide a nuanced 
understanding of immigrant experiences and perspectives. Lastly, risk-taking 
attitude was not found to be a good determinant of entrepreneurial intentions. This 
is a common limitation in studies on immigrant entrepreneurship.

The limitations are due to the following reasons. Firstly, the authors believed that 
the current sample size was appropriate for analysing and interpreting the data, but 
a larger and more diverse sample could have provided more insights. Secondly, the 
selection of variables/factors was based on the research question and objectives, 
but other factors could have also influenced immigrants’ entrepreneurial intentions. 
Thirdly, the exclusion of gender and years spent in Canada might have been due to 
limitations in resources and time. Lastly, risk-taking attitude might not have been 
a good determinant because immigrants might have different motivations due to a 
lack of alternative options.

The limitations might have affected the study’s generalisability and robustness. 
For example, the sample size limitation might have affected the generalisability 
of the findings, while the exclusion of gender and years spent in Canada might 
have limited the study’s ability to provide a nuanced understanding of immigrant 
experiences and perspectives. The risk-taking attitude limitation might have 
limited the study’s ability to provide insights into the motivations and challenges 
of immigrant entrepreneurs.

To address the limitations, future research could expand the sample size to include 
more diverse populations and geographic locations. Additionally, including 
additional variables/factors, such as gender and years spent in Canada, could 
provide a more comprehensive understanding of immigrant entrepreneurship. 
Finally, exploring other influential factors that could be more crucial in measuring 
entrepreneurial intentions and developing new strategies by the government could 
be a fruitful avenue for future research.
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